
Room Five: Reconstructing a New City

Businesses Thrive, Then Tourism
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resume business, even when faced with the des

In May 1906, the Berkeley publishing firm of B
the "Names and new locations in San Francisco
Francisco Firms and Business Men." The high 
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While plenty of conventional businesses were r
the ashes: disaster tourism. The San Francisco e
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Considerable money was to be made in guided 
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Alameda and Emeryville.
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n shop again. Much of San Francisco was in ruins
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